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A N Z F T A  F L E X O

A
whirlwind first visit to Australia by Brett Kilhenny, Business

Manager for the Rogers Corporation, has left a very

favourable impression on the marketing executive.

Accompanied by Avflex National Sales Director, Leanne May, (Rogers’

Australasian distributors), Brett said his trip was two-fold. “I wanted

to look at what Australia was doing with the 40 and 45 thou tape

plate combination, because Australia has been achieving something of

a reputation in producing very good work, using this kind of

combination.

“Rogers does make a thick tape - a 40ml tape that is well-respected in

the industry - and we want to see if we can replicate that in North

America, Europe and Latin America. We also wanted to talk with

customers about E/bak, which is a new corrugated cushion for standard

quality graphics and is positioned below R/bak our highest quality product.

E/back is more economically priced for these times.

“...the idea of green
cushioning had been well
accepted by the printers he
had spoken to in Australia.”

“We are also gathering feedback on sustainable ideas for cushion

tapes. Whether we use renewable resources for the components or have a

recycle stream coming into it. We have some new technology and are

feeling the waters, to see if there is some future for this type of technology

in the printing industry. There is a general move to a greener world, all

over the world, and we are looking to see if we can help this process.

When you look at some of the inks, some photopolymer plates and some

types of cushion tape, they’re not very green and I think that Rogers can

improve that situation.”  

He said Rogers did have this type of technology for consumer

applications already and being a large urethane foam manufacturer,

covering industrial, consumer and printing applications, they could adapt

many of the new processes which had been used in say consumer

applications, for the printing industry.

Rogers’ Business Manager gives
industry the thumbs up!

Brett Kilhenny, Business Manager for Rogers Corporation with Leanne May,
Avflex, National Sales Director.

GRAPHIC TECHNOLOGY FOR
THE TWENTY FIRST CENTURY
Flexography - Gravure - Label

RMIT’s International Centre of 
Graphic Technology is the largest
provider of formal training in graphic 
technologies in Australia and is the 
answer to all your training needs.

For more information, phone>
Fay Mitchell on 9925 9446 or
email fay.mitchell@rmit.edu.au
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www.rmit.edu.au/designtafe/icgt

“Right now it is not being practised in printing,” said Brett, “and we are

getting a lot of interest from the manufacturers of photopolymer plates,

who realise there is not very much that they can do after reducing their

carbon footprint in the manufacturing process.  But if they can team up

with a foam supplier, who can provide tape build-up and cushioning that is

greener, then that makes them look better.” 

He said the idea of green cushioning had been well accepted by the

printers he had spoken to in Australia.n


